
Welcome!

Professor Glenn Christensen, Sections 2&3

MKTG 201
Marketing Management

Fall 2026



Setting Up Poll Everywhere accounts
Can you please go on your laptop to

 
https://pollev.com/home1

2

3 Click on
Forgot your Password?

Enter your BYU email
[BYUid]@byu.edu

NOT @student.byu.edu4



If you get this error 
when trying to login:

Enter your BYU email
[BYUid]@byu.edu

NOT @student.byu.edu



My Office Hours and Email

Tuesdays, 10–11:00 am, 628 TNRB and by appointment

g@byu.edu

busm241.ta@gmail.commktg201.ta@byu.edu

Your first point of contact.

mailto:ms@byu.edu
mailto:busm241.ta@gmail.com


TAs for the Class
11TAs for 900 students

Office Hours in 683 TNRB
Office Hours posted on Canvas

busm241.ta@gmail.commktg201.ta@byu.edu

Your first point of contact.



busm241.ta@gmail.commktg201.ta@byu.edu

Your first point of contact.











Learning Outcomes
1. Demonstrate knowledge of the fundamental components and tools of 

marketing (including consumer research, consumer behavior, STP—
segmentation > targeting > positioning) and how these relate to 
identifying, creating, communicating, delivering, and sustaining value for 
the firm’s chosen customers.

2.  Apply core marketing strategy decisions in both established 
organizations and entrepreneurship contexts, including selecting a 
target market, designing a compelling offer, and choosing a coherent 
marketing mix (product, price, promotion, place) that drives 
profitability for the firm.

These objectives are assessed primarily through quizzes and exams 
(concept mastery), applied homework (framework application), and the 
marketing simulation (application and decision performance).



Required Text



Assessment and Grades



Professionalism



first marketing internship





showing up 

being prepared

taking ownership 

delivering on expectations

being present
engaging 

reliable 

respectful 

kind 



Professionalism:  Presence





Professionalism:  Engagement

• arriving on time and staying for the full class period
• coming prepared (having completed the assigned work)
• participating appropriately (asking/answering, contributing to group 

work)
• limiting distractions (phones away; laptops used for class-related 

work only)
• treating classmates, TAs, guest speakers, and the instructor with 

respect
• engaging in class discussions
• avoiding side conversations



Personal Interactions—Kindness

Please be courteous, respectful, kind, and helpful to your peers in class and to the 
TAs.  Ask questions if you need help and be willing to offer help to others when 
needed.  You may review your graded assignments and exams with my 
remarkable TAs during their office hours—within two weeks of the exam or 
graded assignment.  



Professionalism:  Awareness
Professionalism includes being resourceful and 
prepared. Before emailing the TAs or the instructor, 
check the syllabus, the class schedule, the assignment 
instructions, posted slides, and Canvas announcements
—your question may already have been answered. If 
you still have questions about the course, please 
contact the TAs first at mktg201.ta@byu.edu. If you 
have personal concerns, please reach out to the 
instructor directly.

mailto:mktg201.ta@byu.edu


Professionalism:  Accountability

In this course, accountability looks like being prepared 
for class, participating thoughtfully, meeting 
deadlines, and delivering your best work. The goal 
isn’t perfection, it’s ownership. When life happens, 
take ownership—use your PTO when needed, make a 
plan, catch up, and communicate if needed. 



Assessment and Grades





3 Paid Time Off (PTO) Days
• Use a PTO day for an absence when you need to—no explanation (doctor’s note, 

etc.) is required. PTO is a scarce resource, just like PTO days at your job will be.  
Bank them and use them wisely, plan carefully, and save them for when you truly 
need them. 

• PTO days protect your Professionalism grade for that day. Missing fewer than 3 
classes will use PTO days and will not count against your grade.

• You are still responsible for what you miss (announcements, content, and any 
deadlines).

• After your 3 PTO days are used, additional absences will reduce your 
Professionalism score by 1 point (out of the 10 points in the Professionalism 
category total).

• Presence is measured by participating in in-class engagement activities and polls.



• Weekly low stakes readings quizzes
ALWAYS open on Monday at 12:01am
Close Tuesday at 12pm (NOON)—36 hours

• 8 Multiple Choice questions
Anticipatory:  cover the readings we are 
going to talk about in coming classes
Only on READINGS:  keep your pace up

• OPEN BOOK 
• No LLMs or AI aid on quizzes, on your honor
• Closed all other sources, on your honor
• 15 minutes
• 10 quizzes across the semester
• Quiz 1 is practice (it is graded but worth 0)
• Drop 2 lowest scores
• No makeup quizzes

Weekly quizzes are available on Canvas under Quizzes 

Weekly Readings Review Quizzes



• 3 application homework assignments
• Turn in at Myeducator.com
• Late assignments— Not accepted 

• Stukent Marketing SIM:  BUHI Bags
• A strategic marketing business simulation

 Late assignments—NOT accepted

Do Marketing

Assignments



•Three midterms 
• 33 multiple choice questions
•Testing Center
•Drop lowest midterm
•Two midterms count 12.5% each

Please do not discuss the exam with other students during exam days.

Assessment and Grades



• Comprehensive
• 100 multiple choice questions
• Testing Center
• Final exam week

Final Exam

Please do not discuss the exam with other students during exam days.



• Each study/report = 1 point
• You may earn max 4 points
• 1 point = 0.25% extra credit
• 4 points = 1% extra credit

Extra Credit

 Research Study Participant
Behavioral Lab—SONA

or

Research Article Report

1

2

Assessment and Grades



There are two ways to earn extra credit for MKTG 201:

1.  Participate as a subject in the Behavioral Lab—SONA

2. Write an article review

-Select an article from the Journal of Marketing, Journal of Marketing Research, 
Journal of Consumer Research, or Journal of the Academy of Marketing Science
- Write a five-page (double space) review of the article.  Describe the 
research question, the methodology, the findings, and the implications for 
marketing managers

1 point for each lab session or article review
You may earn a maximum 4 points 
4 points = 1 percent grade increase

Extra Credit



Grade Scale

A   93-100
A-  90-92
B+  88-89
B    84-87
B-   80-83
C+  77-79
C    73-76
C-   68-72
D+  65-67
D    60-64
D-   55-59

Target GPA = 3.2

I do not round up grades.

87.999999 = B



How to succeed in MKTG 201
• Practice professionalism and be professional in all the 

ways that means.
• Read and study the assigned chapter before class.
• Take all the Weekly Readings Review Quizzes to keep 

up with the materials.
• Be attentive and take good notes in class.
• Understand principles and applications.
• Review the class slides on Canvas.
• Be thorough and careful when completing assignments.
• Turn in assignments on time.
• Be kind.



Required Course Materials 





Ground Rules



Academic Honesty 
The first injunction of the BYU Honor Code is the call to “be honest.”  
Students come to the university not only to improve their minds, gain 
knowledge, and develop skills that will assist them in their life’s work, 
but also to build character.  President David O. McKay taught that 
“character is the highest aim of education.”  It is the purpose of the BYU 
Academic Honesty Policy to assist in fulfilling that aim. BYU students 
should seek to be totally honest in their dealings with others.  They should 
complete their own work and be evaluated based upon that work.  They 
should avoid academic dishonesty and misconduct in all its forms, 
including but not limited to plagiarism, fabrication or falsification, 
cheating, and other academic misconduct.  

Ground Rules



Inappropriate Use Of Course Materials 

 All course materials (e.g., outlines, handouts, syllabi, exams, 
quizzes, PowerPoint presentations, lectures, audio and video 
recordings, etc.) are proprietary. Students are prohibited from 
posting or selling any such course materials without the express 
written permission of the professor teaching this course. To do so 
is a violation of the Brigham Young University Honor Code.  

Please do not post my course materials online.

Ground Rules



Preventing Sexual Harassment 
Title IX of the Education Amendments of 1972 prohibits sex 
discrimination against any participant in an educational program or activity 
that receives federal funds.  The act is intended to eliminate sex 
discrimination in education.  Title IX covers discrimination in programs, 
admissions, activities, and student-to-student sexual harassment. BYU’s 
policy against sexual harassment extends not only to employees of the 
university, but to students as well.  If you encounter unlawful sexual 
harassment or gender based discrimination, please talk to your professor; 
contact the Equal Employment Office at 422-5895 or 367-5689 (24-hours); 
or contact the Honor Code Office at 422-2847.  

Ground Rules



Students with Disabilities 
Brigham Young University is committed to providing a working and 
learning atmosphere, which reasonably accommodates qualified persons 
with disabilities.  If you have any disability that may impair your ability 
to complete this course successfully, please contact the Services for 
Students with Disabilities Office (522-2767).  Reasonable academic 
accommodations are reviewed for all students who have qualified, 
documented disabilities.  Services are coordinated with the student and 
instructor by the SSD Office.  If you need assistance or if you feel you 
have been unlawfully discriminated against on the basis of disability, you 
may seek resolution through established grievance policy and procedures.  
You should contact the Equal Employment Office at 422-5895, D-285 
ASB.  

Ground Rules



Policy on the Use of Technology in the Classroom 
Technology is an essential part of today’s learning environment.  
However, technology, when used inappropriately, can also hinder 
learning.  Most Marriott School students have, at some point, sat 
next to students who use their laptops in class to check e-mail, talk 
to friends, instant message, search the Internet, or play on-line 
games.  Unfortunately, every person sitting around such students is 
distracted by this behavior and classroom learning decreases.  As a 
result of these distractions, the Marriott School has implemented 
the following policy effective Fall semester, 2006: Using laptops in 
class to legitimately take notes or work on class projects is allowed, 
but all other use of laptops in class is prohibited.  Please respect 
your fellow students and professors and abide by this Marriott 
School policy.  

Ground Rules



Marriott School Cell Phone Policy  
Students are not allowed to use cell phones in classes in the Marriott 
School. Please silence your phone as you enter the classroom. You will 
need to use your smart phone for Poll Everywhere classroom 
engagement.

• $15.99 dozen
• Sales tax = 7.25%
• 300 students
• 25 dozen

$424.75

Marriott School Unwritten Rule--If your cell phone rings in class, 
you bring doughnuts for the class the next class day.

Ground Rules



Inclusion 
At Brigham Young University’s Marriott School of 
Business, we embrace the university’s mission to 
“assist individuals in their quest for perfection and 
eternal life.” We strive to foster an environment that is 
respectful of all backgrounds, perspectives, and voices, 
that “all may be edified of all” (D&C 88:122). By 
extending a spirit of consideration, fellowship, and 
charity to everyone, we enable the discovery of 
common values and unique insights as we each pursue 
our worthy secular and spiritual goals. 

Everyone is welcome. Everyone is included.

Ground Rules







Everyone is welcome. Everyone is included.

Ground Rules



Everyone is welcome. Everyone is included.

Caitlin Connolly



“There is much to be done.  For our 
ministry is a ministry for ALL the 
children of God on the face of the 
Earth.    

We pray for ALL. 

We seek to serve ALL. 

And we invoke the blessings of the 
Lord, Jesus Christ upon ALL who seek 
to serve Him to do so in worthiness and 
commitment and optimism.”

President Oaks Remarks
First Presidency Announcement, Oct 13, 2025





4



He layeth down his own life that he may draw ALL men unto him. (2 Nephi 26:24)

Nay, ALL men are privileged one like unto the other (2 Nephi 26:28)

He inviteth them ALL to come unto him and partake of his goodness (2 Nephi 26:33)

He denieth none that come unto him…and ALL are alike unto God (2 Nephi 26:33)

The Lord esteemeth ALL flesh in one (1 Nephi 17:35)

the Lord will be merciful unto ALL who call on his name (Alma 9:17)

God is mindful of ALL people, whatsoever land they may be in (Alma 26:36)

Heaven is open to ALL…who believe on the name of Jesus Christ (Helaman 3:38)

The Savior said that He was sent, “that I might draw ALL men unto me.” (3 Nephi 27:15)







Best wishes for an 
enjoyable and 
successful semester 
Fall 2026!


